






“But Japan is the global leader 
in terms of agrochemical patent 
ownership. Our patents give us a 
long-term advantage to increase 
our shares on a global level. Half 
of the 40 new agrochemicals that 
underwent full R&D and are cur-
rently waiting to be registered on 
the global market originated in 
Japan.”

Agro-Kanesho is an R&D-
based agrochemical company 
and distributor with a robust 
reputation in the domestic mar-
ket, which focuses on dealer 
channels rather than co-ops. 
Most of the products are used for 
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orchards, industrial crops, veg-
etables and ornamentals. These 
products include: Basamid, a soil 
treatment protecting crops and 
vegetables from roundworm and 
other soil-based diseases; and 
Kanemite, a miticide for orchard 
trees, vegetables and ornamental 
crops, which it exports to the U.S.

“Our hope is to be able to direct-
ly communicate with U.S. growers 
on the usage of our products by 
providing them with precise and 
detailed information,” says Mr. 
Kushibiki.

“Two or three years ago, we 
received a considerable order 
from an American farmer for 
our miticide, Kanemite. Be-
cause our product has been 
met with great success abroad, 
the demand for our miticides 
increased drastically, and it has 
become a profitable side of the 
business. As a matter of fact, 
demand from the U.S. became 
larger than the demand from 
any other country.”

Agro-Kanesho says its competi-
tive advantage is, what it calls, 
its “farmer-oriented approach” to 
product development – actively 
involving growers in its R&D ef-
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needs to develop solutions.

“Ever since its inception 60 
years ago, Agro-Kanesho has 
always worked collaboratively 
with farmers and growers alike 
to ensure top-quality products,” 
says Mr. Kushibiki.

“Being attentive to our us-
ers’ opinions and views is a core 
component of our corporate 
philosophy. We never push our 
product upon a client against his 
demands and without his clear 
understandings of our products. 

We are an R&D-focused compa-
ny, and as such, we are always 
pursuing the development of new 
products to meet our clients’ de-
mands.”

The corporate philosophy of 
another Japanese agrochemical 
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“contributing to the world with 
our agro-technology and sincer-
ity”, according to its president and 
CEO, Akihei Mori.

“We have a so-called ‘Green 
Products’ series of agrochemi-
cals. Green products do not kill all 
insects and bacteria, leaving the 
helpful ones alive. They are able 
to prevent damages by insects 
while simultaneously remaining 
very eco-friendly. It is our R&D 
policy to develop new products in 
this area. The use of conventional 
agro-chemicals is necessary but 
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resort.”

In 2012, OAT Agrio completed 
the acquisition of Asahi Chemical 
Manufacturing, which produces a 
popular product called Atonik. Sold 
under the name of Aegis ESR in the 
U.S, Atonik is a residue-free plant 
biostimulator. Plants treated with 
Atonik show better growth and 
generative development, improved 
biomass accumulation, and higher 
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“Atonik is the representative of 
our green products,” states Mr. 
Mori. “The components of Atonik 
exist in nature, and strengthen 
plants to help them to protect 
themselves. No residuals are found 
in almost all plants after applica-
tion of Atonik, which also proves 
its safety.”

OAT Agrio is also concerned 
with water conservation, and 
has developed “Fertilizer and 
Fertilization through drip irriga-
tion systems”, which are made 
to automatically supply the mini-
mum amount of required water 
and fertilizer to plants and crops, 
thereby contributing to conserva-
tion of resources.

“The soil on the earth has been 
deteriorating because of the 
shortage of water supply that 
leads to its dry-up. This is a very 
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small private company. However, 
our proposal to this problem is to 
use much less water and much less 
fertilizer,” says Mr. Mori, whose 
company’s products are widely 
available to U.S. farmers.

“Our eco-friendly products, 
�$�Z�n�V�N�F�U�P�G�F�O�
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Atonik have been marketed and 
are catching market needs in 
America. We plan to introduce 
another in the next few years. 
Under this strategy I hope that 
more OAT Agrio products will be 
seen in North and South America 
in the future.”

“Atonik is the 
representative of our 
green products. The 
components of Atonik 
exist in nature, and 
strengthen plants to 
help them to protect 
themselves”

Akihei Mori, President and 
CEO, OAT Agrio

“Half of the 40 new 
agrochemicals that 
underwent full R&D and 
are currently waiting 
to be registered on the 
global market originated 
in Japan”

Hironori Kushibiki, President, 
Agro-Kanesho 


